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Abstract. This study explores modern technology-based strategies for 
enhancing media competence in contemporary education. It examines how 
digital tools, interactive platforms, and innovative pedagogical approaches 
contribute to the development of critical thinking, information analysis, and 
responsible media use. The research emphasizes the role of technology in 
fostering students’ ability to navigate complex information environments 
effectively. Findings indicate that integrating modern technologies into 
educational practices significantly improves media literacy, communication 
skills, and students’ readiness for active participation in digital society. 
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Introduction. The modern information space and the processes of digital 
transformation in society are exerting a profound influence on all spheres of 
human activity. The rapid dissemination of information, the transformation of 
social networks into global communication platforms, and the widespread 
application of artificial intelligence and digital technologies have turned media 
into not merely a means of information, but a strategic domain shaping social 
consciousness, culture, economy, and education. Therefore, the formation of 
media competence has become one of the priority tasks of modern education. 
Every specialist—whether a teacher, economist, doctor, engineer, or artist—
must possess the skills to work with media, analyze information flows, and use 
media tools consciously and effectively.  
The concept of media is widely understood today as a set of tools used for 
creating, processing, storing, and disseminating information. Media can take the 
form of text, images, video, audio, graphics, animation, interactive platforms, or 
digital applications. As media has become an integral part of social life, its role 
in the educational process is also increasing. A person’s ability to work with 
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media, including their level of media literacy, media competence, and media 
culture, directly affects their professional development.  
From this perspective, the formation of media competence is not limited to 
learning how to use media tools; it also includes the development of 
independent thinking, analysis of media texts, verification of information, 
identification of fake news, understanding of media manipulation, and the 
creation of media products. This process enhances intellectual potential, 
increases social activity, and contributes to professional competitiveness.  
Regarding the level of research on this topic, it should be noted that several 
studies have been conducted in Uzbekistan on media literacy and media 
competence. Scholars such as B.R. Rasulov, M.Sh. Kholmatova, Sh.X. Jo‘rayev, 
and G.T. Saidova have examined methodological foundations for integrating ICT 
and digital tools into education and developing media literacy. Their studies 
analyze theoretical aspects of media education, media culture, media ethics, 
media behavior, and media security. However, the issue of forming media 
competence has often been limited to general approaches, and its connection 
with modern technologies, its impact on professional competencies, and 
mechanisms of active media engagement have not been sufficiently explored.  
In scientific literature, media literacy is often interpreted as the ability to 
critically analyze information, whereas media competence encompasses 
broader capabilities, including the practical use of media tools, creation of media 
products, work with media platforms, encoding and decoding information, 
understanding audiences, and developing communication strategies. Thus, the 
formation of media competence represents a more complex and comprehensive 
pedagogical process than merely improving media literacy.  
Modern technologies have a direct impact on the development of media 
competence. Artificial intelligence, digital networks, interactive educational 
platforms, video lessons, virtual reality (VR), augmented reality (AR), 3D 
modeling, graphic design, podcasts, blogs, vlogs, journalistic platforms, and 
digital editing tools all create favorable opportunities for producing and 
managing media content. Social networks, in particular, are evolving into media 
schools, platforms, and laboratories, enabling students and educators to create, 
analyze, and disseminate media products.  
The formation of media competence is a complex process from both 
pedagogical and technological perspectives. Its effectiveness depends on 
teachers’ preparedness, the technical infrastructure of the educational process, 
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students’ motivation, and the didactic integration of media tools. Teachers’ 
readiness to work with media, their media culture, ethical awareness, and 
knowledge of media security form the foundation of this process.  
This article aims to analyze the theoretical, practical, and technological 
foundations of developing media competence, to explore methodological 
approaches for integrating digital technologies into education, and to examine 
media not only as an information system but also as a strategic platform for 
developing professional competencies.  
Analysis and Results. At the current stage of media education and media culture 
development, the issue of forming media competence has become a strategic 
scientific and practical direction relevant not only to communication, 
journalism, or technology, but to all professional fields. This is due to the fact 
that modern social processes are characterized by the rapid growth of 
information flows, the deep integration of media platforms into all areas of life, 
and their direct influence on human consciousness, decision-making, social 
behavior, and professional activity.  
The term “media” in philology and communication sciences denotes a “means,” 
“channel,” or “transmitter.” It refers to a set of technological tools for creating, 
transmitting, and consuming information in textual, visual, audio, or digital 
formats. Media always includes two key elements: the process of information 
creation and the mechanism for delivering it to the audience. Therefore, media 
is not merely a technical tool but also a social phenomenon, cultural construct, 
communicative space, and a mediating system between individuals and society.  
The formation of media competence is closely related to concepts such as media 
literacy, media competence, and media culture. Media literacy refers to the 
ability to consciously perceive, analyze, evaluate, and reproduce media 
messages. A media-literate individual can distinguish reliable information from 
manipulative content, understand the purpose and social impact of media 
messages, and use media effectively.  
Media competence, however, is a broader concept that integrates practical, 
technical, ethical, psychological, and analytical aspects of working with media. 
A media-competent individual is capable of creating, editing, evaluating, and 
publishing media products across various platforms and using them effectively 
in communication. In modern education, developing media competence means 
preparing individuals for independent activity in the media environment and 
enabling them to understand global mechanisms of media influence.  
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One of the major challenges in developing students’ media competence is the 
rapid evolution of technology. The constant emergence of new media platforms 
and tools requires students to continuously update their knowledge and skills. 
Additionally, the vast amount of available information creates difficulties in 
evaluating credibility and distinguishing between reliable and false sources. 
Concerns about online privacy and digital security further complicate the 
development of media competence.  
In professional education, media competence plays a crucial role in preparing 
students for a rapidly changing society. It enables them to critically analyze, 
evaluate, and create media content, navigate complex information 
environments, and make informed decisions. Moreover, it fosters digital 
citizenship, enhances media literacy, and helps combat misinformation and fake 
news.  
Ultimately, media competence equips future professionals with essential skills 
for effective communication, adaptation to evolving media landscapes, and the 
application of technological advancements in their respective fields. It 
empowers them to participate in meaningful discussions, contribute to 
knowledge creation, and develop innovative solutions to complex problems. 
Thus, the development of media competence in professional education is 
essential for preparing individuals to succeed in an increasingly interconnected 
and media-saturated world. Media literacy refers to a set of skills and abilities 
related to perceiving media and evaluating its functioning. According to various 
sources, media literacy includes understanding the role and functions of media 
in a democratic society; recognizing the conditions under which media operates; 
critically evaluating media content; expressing one’s opinions through media 
and participating in democratic processes; and activating the skills necessary to 
create user-generated content, including ICT competencies.  
Media literacy emphasizes understanding media functions, assessing their 
effectiveness, and engaging with media rationally for self-expression and 
participation in social processes. It is a multidimensional concept that requires 
a broad perspective based on a well-developed structure of knowledge. The 
level of media literacy can be enhanced throughout an individual’s life through 
cognitive, emotional, aesthetic, and ethical engagement with media 
information. A highly media-literate audience is capable of understanding, 
managing, and evaluating the media environment at an advanced level.  
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The formation of media competence represents the integrative outcome of all 
these processes. A media specialist is not merely an individual who can use 
media tools, but one who is capable of managing social, cultural, and 
professional processes through media. Such a specialist is able to analyze media 
phenomena, understand information flows, detect manipulation, create media 
products, and apply them effectively in education, business, management, and 
cultural contexts.  
Modern technologies introduce a new qualitative stage in the formation of 
media competence. Today, media extends beyond traditional television and 
print to include social networks, websites, mobile applications, AI-based 
platforms, virtual and augmented reality technologies, podcasts, blogs, video 
platforms, and digital design tools. These technologies facilitate the creation, 
distribution, and analysis of media content, expanding opportunities and 
providing new methodological platforms for both teachers and students.  
The development of students’ media literacy is based on several components: 
experience in interacting with media and reality; active engagement with media-
related skills; and readiness for independent learning and self-development. 
Indicators of media literacy levels, as proposed by J. Rotter, provide valuable 
insights that can be effectively applied in professional pedagogical practice.  
In the educational process, multimedia technologies, interactive presentations, 
digital modular systems, online training, distance learning platforms, mobile 
applications, and digital laboratories are increasingly integrated into media 
education. These tools enable learners to actively engage with media resources, 
create innovative content, and understand the complex mechanisms of the 
media environment.  
Another important aspect is media ethics and media security. With the 
expansion of media, risks such as fake news, manipulative content, propaganda, 
cyber threats, and data privacy issues are increasing. Therefore, media 
competence development must include training in ethical media use, 
information security, protection against cyber threats, safeguarding personal 
data, and responsible online communication.  
Among modern approaches to media education, the constructivist approach 
emphasizes independent knowledge construction through media, encouraging 
learners to expand their experience and create new content. Similarly, the 
competence-based approach links media skills with practical activities, requiring 
not only theoretical knowledge but also creative application.  
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Long-term research demonstrates that forming media competence is not merely 
a technical process but a complex socio-psychological phenomenon that 
enhances social responsibility, media culture, and critical engagement with 
information. Its success depends on individuals’ experience with media 
platforms, availability of technical resources, adaptability to digital 
environments, and the readiness of the education system for media integration.  
In conclusion, the article provides a comprehensive analysis of the theoretical, 
methodological, and technological foundations of developing media 
competence. In the modern digital environment, media is not only a means of 
information exchange but also a key factor shaping social, cultural, and 
professional development. Concepts such as media literacy, media competence, 
and media culture form the foundation of media specialization, enabling 
individuals to critically analyze information and create media products.  
Conclusion. The findings indicate that modern technologies—including artificial 
intelligence, multimedia tools, online platforms, mobile applications, and VR/AR 
technologies—significantly enhance creativity, analytical thinking, and 
communication skills. It is essential that educators themselves possess high 
levels of media competence, effectively apply media tools for pedagogical 
purposes, and adhere to principles of digital security, media ethics, and media 
culture.  
Overall, the development of media competence is a strategic priority within the 
continuous education system. Through the proper integration of modern 
technologies, it enables the preparation of highly qualified, adaptable 
professionals capable of operating effectively in the global media environment. 
Therefore, media competence development should be considered not merely a 
technical task, but a comprehensive pedagogical, psychological, and 
communicative process.  
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